5 Areas CAOs are
Considering to Increase
Institutional Value
Recent surveys from Inside Higher Ed identiﬁed the
areas Chief Academic Oﬃcers (CAOs) are focusing on
in order to provide higher institutional value to both
students and employers.

1

Role of Liberal Arts
Although 90% of CAOs believe that liberal arts education “is central
to undergraduate education — even in professional programs,” there
is recognition that liberal arts programs may need some adjustments
to suﬃciently prepare students for careers.

45%

agree or strongly
agree that liberal
arts are in decline

50%

feel pressure
to focus on
academic
programs with
clear career
orientation

60%

feel that
politicians,
presidents, and
boards are
increasingly
unsympathetic
to liberal arts
education

46%

54%

agree or strongly agree that
the number of liberal arts
colleges will signiﬁcantly decline
in the next ﬁve years
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90%

ﬁnd liberal arts essential to
undergraduate education,
even in professional programs

Controlling
Rising Prices

19%
PRIVATE

44%

PUBLIC

Attention to Student Preparation
Although 48% of CAOs from all institutional sectors believe that their
institution is very eﬀective at preparing students for the professional world,
many are taking steps to address pundits’ concerns that students do not
have the skills and qualities needed for the workplace.

agree or strongly agree that
they anticipate major allocation
of funds to STEM programs in
the next year

64%

agree or strongly agree that they
anticipate major allocation of funds
for professional or pre-professional
programs over the next year

Awarding Academic Credit
To address growing higher education costs and changing student and
employer demands, CAOs are considering competency-based strategies that
allow students to progress as they demonstrate mastery of academic content,
regardless of time, place, or pace of learning.

60%+

believe competency-based
education (CBE) can save
students considerable money
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CAOs who believe they are very
eﬀective at controlling rising costs

CAOs are acutely aware
of higher education’s ﬁnancial
pressures, as well as the public’s
growing impatience for high
tuition rates, but aren’t conﬁdent
in their institution’s ability to
control rising prices for students
and their families. They are
looking for new strategies and
economic models to sustain
their institutions.

61%
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disagree or
strongly disagree
that it has
become too
removed from
students’ career
needs

61%

believe it should be easier for
students to earn credits and
degrees based on what they
have learned, rather than
time spent in a classroom

82%

favor awarding academic
credit based on demonstrated
competence

Expanding Access
In order to serve more students and provide the ﬂexibility they need, CAOs
overwhelmingly are looking to online courses and oﬀerings as a solution.

CAOs who said that they’ll be
expanding online programs and
oﬀerings at their institution over
the next year

86%

77%

PUBLIC

PRIVATE

Meet the changing needs of
students and employers
Wiley Education Services can help you deliver value in
new ways. We oﬀer ﬂexible services and solutions that
address your unique challenges by reaching new markets,
developing operational eﬃciencies, and creating rewarding
on campus, online, and hybrid learning experiences.
Learn more at edservices.wiley.com
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